City of Bloomington Citizen
Survey Methodology

Sampling of citizens 50 years of age or older
living in the City and County

m Questions on full range of usage, customer
satisfaction, needs, unmet needs, and
priorities questions

m Goal of 400 completed surveys.

m Actually completed 419 surveys. Results
have 95% level of confidence with margin of
error of +/-4.8%

Respondents Broken Down By
Ages

m 50 to 57 years of age

m 58 to 65 years of age

m 66+ years of age




Special Demographic
Breakdowns

m Age of respondent

m Household income

m Gender

® Number of years living in community

m Employment status

Special Demographic
Breakdowns

m Household size
m Use/Not Use BACC

m Future importance of parks, trails,
and programs

m City residents and county residents




| eisure Vision

More Than 400 Needs Asses‘sment
Surveys in 46 States

; ents
Use Indoor Recreation, Sports, Fitness or
Aquatic Facilities

Q1. Are Respondent Household Members 50 Years of Age
or Older Currently Using Any Indoor Recreation,
Sports, Fitness or Aquatic Facilities

by percentage of respondents

Yes Household
57% Il?col_ne and le_mg
in City Are Major
Factors
Influencing Usage

Employment
Status is not a
Major Factor
Influencing Usage

43%

Source: : Leisure Vision) /ETC Institute (March 2006)




Finding #1: Nearly 60% of Respondents
Use Indoor Recreation, Sports, Fitness or
Aquatic Facilities

AGE GROUP

50 to 57 years

58 to 65 years
66+ years
INCOME

Under $50,000
$50,000-$74,999
$75,000+
GENDER
Male

Female

YEARS LIVED IN COMMUNITY

20 years or less
21 to 30 years
31+ years

Q1. Are Respondent Household Members 50 Years of Age
or Older Currently Using Any Indoor Recreation,
Sports, Fitness or Aquatic Facilities

163%)
64%,
| |

1o |

54%
|

0%

10% 20% 30% 40% 50% 60% 70% 80%

Finding #1: Nearly 60% of Respondents
Use Indoor Recreation, Sports, Fitness or
Aquatic Facilities

or Older Currently Using Any Indoor Recreation,
Sports, Fitness or Aquatic Facilities

Q1. Are Respondent Household Members 50 Years of Age

CURENT EMPLOYMENT
Employed full-time
Employed part-time
Not employed or retired
HOUSEHOLD SIZE
One
Two
Three+
USE BACC
Yes
No
FUTURE IMPORTANCE
Much more important
More important
Equally important
Less or much less important
Not sure
LIVE WITHIN CITY
Yes
No

57%
64%,

0% 10%

20%

30% 40% 50% 60% 70% 80%




Finding #1: Nearly 60% of Respondents
Use Indoor Recreation, Sports, Fitness or
Aquatic Facilities

Q1. Are Respondent Household Members 50 Years of Age
or Older Currently Using Any Indoor Recreation,
Sports, Fitness or Aquatic Facilities
by percentage of respondents

No
43%

Qla. Indoor Recreation, Sports, Fitness, or
Aquatic Facilities Being Used by Respondent

Household Members at Least 50 Years Old

YMCA
Mall walking
Yes Facilities in our home/residence
College or university facilities/SRSC
Private fitness clubs
Churches
Public recreation centers
Bloomington Adult Community Center
Hospital wellness centers
Area 10 Agency on Aging/Endwright Center

Senior housing facilities

Other

0% 10% 20% 30% 40% 50% 60%
Source: Leisure Vision/ETC Institute (March 2006)

Finding #2: Less Than 1/3" of Respondents 50

Years of Age or Older Feel All Their Needs for
Indoor Facilities Are Being Meet

Q1. Are Respondent Household Members 50 Years of Age
or Older Currently Using Any Indoor Recreation,
Sports, Fitness or Aquatic Facilities

by percentage of respondents

29% of Household
Members 50 Years

Q1b. How Well Indoor Recreation, Sports, Fitness
of Age or Older or Aquatic Facilities Meet the Needs of Respondent
Feel All Needs Household Members at Least 50 Years Old
Being Met

Meet some needs
- T13%

No
43%

Yes
57%

Meet all needs
52%
Doesn't meet 1%
any needs
Not provided
4%

Source: Leisure Vision/ETC Institute (March 2006)




Finding #3: Over 1/3 of Respondents 50 Years of Age
or Older Spend $20 or More Per Month on Outdoor and
Indoor Recreation Facilities and Activities

Q2. Amount Household Members 50 of Age or Older
Currently Spend Per Month on Outdoor and Indoor
Recreation Facilities and Activities

by percentage of respondents

$20-$29 per month
11%

$30+ per month

$10-$19 per month
29%

9%
$1-$9 per month
5%

Not provided
4%

Nothing
42%

Source: Leisure Vision/ETC Institute (March 2005)

Finding #4: Weekday Mornings Is the Time
That Respondents Participate the Most Often

Q3. Times/Days That Respondents Participate in
Recreation, Parks, and Leisure Activities the Most Often

by percentage of respondents (sum of top four choices)

Weekday mornings

Weekday afternoons

Saturday afternoon

Weekday evenings

Sunday afternoon Employment

| Status Has

Saturday morning 27%, Impact on Usage
| Times
Sunday morning |
| |
Saturday evening : :
| |
Sunday evening | |
I I
0% 10% 20% 30% 40% 50%

Source: Leisure Vision/ETC Institute (March 2006)




Finding #5: Walking and Biking Trails and
Indoor Fitness and Exercise Facilities Are Most
Needed Outdoor and Indoor Facilities

Q4. Household Members 50 Years of Age or Older That
Have a Need for Various Parks and Recreation Facilities

by percentage of respondents (multiple choices could be made)

Walking and biking trails
Indoor fitness and exercise facilities
Small neighborhood parks
Large community parks
Nature trails/nature centers
Indoor running/walking track
Shelter houses for picnicking, etc.
Indoor swimming pools/leisure pool
Indoor recreation center
Historic homes and sites
Community special event parks
Aerobic areas
Outdoor swimming pools
Children's playgrounds
Golf courses
Outdoor amphitheater
Off-leash dog park
Softball and baseball fields
Outdoor tennis facility
Indoor tennis facility
Volleyball
Horseback riding trails

Respondent
Households Have
Need for Wide
Range of Outdoor
and Indoor Parks
and Facilities

| |

1 1
0% 10% 20% 30% 40% 50% 60% 70%
Source: Leisure Vision/ETC Institute (March 2006)

Q4. Household Members 50 Years of Age or Older That
Have a Need for Various Parks and Recreation Facilities

Walking and Biking Trails

Fitness and Exercise Facilities

The Needs for

Many Facilities
Historic Homes and Sites Will Grow Larger

Golf Courses

s s s s

0% 20% 40% 60% 80% 100%
50 to 57 years E58 to 65 years E66+ years




Finding #6: For Many Parks and
Recreation Areas There Are Unmet Needs

Q4. How Well Parks and Recreation Facilities Meet the
Needs of Household Members 50 Years of Age or Older

by of respondent with a need for facilities

[ 22%  [5%]

Golf courses
Softball and baseball fields
Large community parks
Children's playgrounds
Outdoor tennis facility
Shelter houses for picnicking, etc.
Outdoor swimming pools
Small neighborhood parks
Indoor fitness and exercise facilities
Indoor recreation center
Indoor running/walking track
Walking and biking trails
Community special event parks
Aerobic areas
Indoor swimming pools/leisure pool
Historic homes and sites
Volleyball
Indoor tennis facility
Outdoor amphitheater
Nature trails/nature centers
Horseback riding trails
Off-leash dog park

0% 20% 40% 60% 80% 100%
[J50% Meets Needs [E25% Meets Needs 0% Meets Needs ]

BN 100% Meets Needs E75% Meets Needs

Source: Leisure Vision/ETC Institute (March 2006)

Finding #7: By a Wide Margin Walking
and Biking Trails are Most Important

Q5. Parks and Recreation Facilities That Are Most
Important to Household Members 50 Years of Age or Older

by percentage of respondents who selected the item as one of their top four choices

Walking and biking trails

Indoor fitness and exercise facilities
Indoor running/walking track
Small neighborhood parks
Nature trails/nature centers

Indoor swimming pools/leisure pool
Large community parks

Golf courses
Children's playgrounds 1.
Shelter houses for picnicking, etc. Walking and

Outdoor swimming pools Biking Trails Are
Off-leash dog park Among the Top 2

Historic homes and sites Most Important
Indoor recreation center Facilities for ALL

Aerobic areas Demographic

Outdoor amphitheater
Softball and baseball fields
Community special event parks

Outdoor tennis facility

Indoor tennis facility

Horseback riding trails

Volleyball
Other

0% 10% 20% 30% 40% 50%
3rd Most Important E4th Most Important ]

B Most Important E2nd Most Important

Source: Leisure Vision/ETC Institute (March 2006)




Finding #8: Fitness and Wellness
Programs and Walking, Biking, and
Hiking Programs Are Most Needed

Q6. Household Members 50 Years of Age or Older That
Have a Need for Various Recreation Programs

by percentage of respondents (multiple choices could be made)

Fitness and wellness programs
Walking, biking, and hiking programs.
Community special events

Computer education and technology
Out of town trips and tours

Historic homes and history programs
Adult art, dance, performing arts
Meeting places for adult org. & clubs
Outdoor environmental programs
Learn to Swim/swim exercise programs
Golf rounds, lessons, leagues and clinics
Board or card games

Sports programs

Self defense programs and workshops

Inclusive (special population) programs

Ice skating lessons

0% 10% 20% 30% 40% 50% 60%
Source: Leisure Vision/ETC Institute (March 2006)

Finding #9: For Many Program Areas
There Are Unmet Needs

Q6. How Well Recreation Programs Meet the Needs
of Household Members 50 Years of Age or Older

by percentage of respondent households with a need for programs

Ice skating lessons
Golf rounds, lessons, leagues and clinics

Community special events

Inclusive (special population) programs
Sports programs
Fitness and wellness programs

Walking, biking, and hiking programs

Learn to Swim/swim exercise programs
Meeting places for adult org. & clubs
Computer education and technology

Adult art, dance, performing arts

Historic homes and history programs

Out of town trips and tours

Board or card games

Outdoor environmental programs

Self defense programs and workshops

0% 20% 40% 60% 80% 100%
BE100% Meets Needs  E175% Meets Needs _ [150% Meets Needs _E325% Meets Needs _ BE0% Meets Needs |

Source: Leisure Vision/ETC Institute (March 2006)




Finding #10: Fitness and Wellness
Programs and Walking, Biking, and
Hiking Programs Are Most Important

Q7. Recreation Programs That Are Most Important
to Household Members 50 Years of Age or Older

by percentage of respondents who selected the item as one of their top four choices

Fitness and wellness programs
Walking, biking, and hiking programs
Community special events

Computer education and technology

Out of town trips and tours

Adult art, dance, performing arts

Golf rounds, lessons, leagues and clinics Fitness and
Learn to Swim/swim exercise programs Wellness

Historic homes and history programs Programs and

Walking, Biking
and Hiking
Meeting places for adult org. & clubs Program Are In

Board or card games ‘ Top 3 Needs In All
Sports programs Groups
Self defense programs and workshops

Outdoor environmental programs

Inclusive (special population) programs
Ice skating lessons
Other

0% 10% 20% 30% 40%
I Most Important E2nd Most Important 3rd Most Important [E4th Most Important ]

Source: Leisure Vision/ETC Institute (March 2006)

Q7. Recreation Programs That Are Most Important
to Household Members 50 Years of Age or Older

|
41%
44%
Fitness and Wellness Programs b
|
22% | l
15%, | |
Adult Art, Dance, Performing Arts o | | |
| | | |
44%
0
Walking, Biking and Hiking Programs b
| |
14% | l l
0 | | |
. | | |
Outdoor Environmental Programs % ) I I |

0% 10% 20% 30% 40% 50%

50 to 57 years M58 to 65 years 66+ years
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Finding #11: Walking, Biking, and Hiking Programs
Are Programs Respondents Participate at
Bloomington Parks and Rec. Most Often

Q8. Recreation Programs That Household Members 50
Years of Age or Older Currently Participate in Most Often at Bloomington Parks

and Recreation Faciliites
by percentage of respondents who selected the item as one of their top four choices

Walking, biking, and hiking programs
Golf rounds, lessons, leagues and clinics
Community special events

Fitness and wellness programs

Historic homes and history programs
Out of town trips and tours

Meeting places for adult org. & clubs
Sports programs

Adult art, dance, performing arts
Outdoor environmental programs
Board or card games

Computer education and technology
Learn to Swim/swim exercise programs
Self defense programs and workshops
Ice skating lessons

Inclusive (special population) programs
Other 1% L L

0% 5% 10% 15% 20%
\-Most Often E2nd Most Often [I3rd Most Often E4th Most Often ‘

Source: Leisure Vision/ETC Institute (March 2006)

Finding #12: Additional Market
Opportunities Exist in Many Areas

Q7. Recreation Programs That Are Most Important
to Household Members 50 Years of Age or Older
by percentage of respondents who selected the item as one of their top four choices
. 38%

Fitness and wellness programs |
|
AU o 35% |
Walking, biking, and hiking programs: |
|
|
Community special events | |
| |
Out of town trips and tours | ‘

|
| !
Golf rounds, lessons, leagues and clinics | |

|
| |
Historic homes and history programs | |
| |
| |
Outdoor environmental programs | |
! !

0% 10% 20% 30% 40% 50%
EMost Important
W Participate Most Often At Bloomington Parks and Recreation Facilities
Source: Leisure Vision/ETC Institute (March 2006)




Finding #13: 11% of Respondents Have Used
the Bloomington Adult Community Center in

the Past 2 Years

Q9. Have Respondents Used the Bloomington Adult
Community Center in the Past Two Years for Indoor
Recreation, Health, or Social Activities

by percentage of respondents

14% of City
Respondents Use

Adult Community

Center
Yes
11%
Not provided
1%
No
88%

Source: Leisure Vision/ETC Institute (March 2006)

Finding #14: Trips and Cards/Other Games Are

Primary Reasons Respondents Use the
Bloomington Adult Community Center

Q10. Reasons Respondents Have Used the
Bloomington Adult Community Center

by percentage of respondents who have used the Bloomington Adult Community Center in the past two years
(multiple choices could be made)

Trips
Cards or other games
Fitness classes
Computer education
Special events
Clubs/organizations
Meal program
Peoples University Classes
Social/Entertainment functions
Library services
Volunteer
Drop in programs/pool/bingo
General classes
Health education
Other
0% 10% 20%

Source: Leisure Vision/ETC Institute (March 2006)

30%

12



Finding #14: Trips and Cards/Other Games Are
Primary Reasons Respondents Use the
Bloomington Adult Community Center

Q11. Reasons Respondents Have Used the
Bloomington Adult Community Center the Most

by percentage of respondents who have used the Bloomington Adult Community Center in the past two years
(three choices could be made)

Cards or other games ] 21%

Trips

Special events
Meal program
Fitness classes
Social/Entertainment functions
Computer education
Peoples University Classes
Library services
Clubs/organizations
Volunteer
General classes
Drop in programs/pool/bingo
Other

0% 10% 20%

[-Use Most EUse 2nd Most  3Use 3rd Most

Source: Leisure Vision/ETC Institute (March 2006)

Finding #15: Approximately 25% of Current
Users Use the Bloomington Adult Community
Center At Least Weekly

Q12. How Often Respondents Currently Use
the Bloomington Adult Community Center

by percentage of respondents who have used the Bloomington Adult Community Center in the past two years

Few times per month

0
Monthly A
6%

Once per week
9%

Several times per week

Less than once a month
40%
No response
2%
Never
17%

13



Finding #16: Less Than 20% of Current Users
of the Bloomington Adult Community Center
Feel It Meets All Their Needs

Q13. How Well the Bloomington Adult Community
Center Meets the Needs of Respondents

by percentage of respondents who have used the Bloomington Adult Community Center in the past two years

Meet some needs
62%

Doesn't meet

0,
any needs S

No Response Meet all needs
10% 19%

Source: Leisure Vision/ETC Institute (March 2006)

Finding #17: No Time, Use Other Facilities, Do Not
Consider Myself a Senior, or Not Aware of the Center
Are Principal Reasons Preventing Additional Usage

Q14. Reasons Preventing Respondents From Using the
Bloomington Adult Community Center More Often

by percentage of respondents (multiple choices could be made)

No time
Use other facilities
Do not consider myself a senior

Not aware of the center

Center doesn't offer programs | want
Lack of parking

The center is too far away
Image of the center
Cost of membership
Cost of programs

Center doesn't offer amenities | want
Size of the center

Other

0% 10% 20% 3

Source: Leisure Vision/ETC Institute (March 2006)




Finding #17: No Time, Use Other Facilities, Do Not
Consider Myself a Senior, or Not Aware of the Center
Are Principal Reasons Preventing Additional Usage

Q15. Primary Reasons Preventing Respondents From Using
the Bloomington Adult Community Center More Often

by percentage of respondents who selected the item as one of their top three choices

No time
Use other facilities
Do not consider myself a senior
Not aware of the center
Center doesn't offer programs | want
The center is too far away
Lack of parking
Image of the center
Cost of programs
Cost of membership
Center doesn't offer amenities | want
Size of the center

Other

0% 10% 20% 30% 40%

[-1st Choice  E2nd Choice  [(33rd Choice ]

Source: Leisure Vision/ETC Institute (March 2006)

Finding #18: Fitness or Other Physical Activities and
Instructional Classes Were Top 2 Purposes Household
Members Who Were 50Years or Older Would Use
Indoor Programming Spaces

Q16. Purposes For Which Household Members Who Are 50
Years of Age or Older Would Use Indoor Programming Spaces

by percentage of respondents (two choices could be made)

Fitness or other physical activities

Instructional classes |
| |
Special entertainment activities 17% | | |
| | . .
Socialization activities 16% ! Fitness or Orther
X o ! ! Physical Activities
Health services 15% ! ! and Instructional
. ! ! Classes Were Top
Meetings and support groups : : 2 Reasons In Vast

| | Majority of

Computer access ‘ | Demographic
. " Groups
Senior nutrition program ! !
| | T T
Social service assistance ! ! ! !
| | | |
Adult day care | | | |
| | | |
Other ! ! ! !
I I I I
0% 10% 20% 30% 40% 50% 60%

Source: Leisure Vision/ETC Institute (March 2006)
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Finding #19: Hospitals or Other Medical Providers Are
Locations Where The Vast Majority of Respondents
Receive Health Care and Information

Q17. Locations Where Respondents Currently
Receive Health Care and Health Information

by percentage of respondents (multiple choices could be made)

Hospital or other medical provider

Social service agency

Bloomington Adult Community Center

Adult day care center

Other

Don't receive health care & information

Not provided

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
1
0

0% 20% 40% 60% 80% 100%

Source: Leisure Vision/ETC Institute (March 2006)

Finding #20: The Herald Time Newspaper and Parks
and Recreation Program Guide Are Two Principal
Sources of Information

Q18. Ways Respondents Prefer for the City of Bloomington to
Communicate Information to Adults 50 Years of Age or Older

by percentage of respondents (multiple choices could be made)

Herald Times Newspaper

Parks and Recreation Program Guide

Fliers/newsletters

|
59%
|
|
|

Radio

Herald Times
Newspaper and
| Parks and
Recreation

|

|

|

|

|

|

Park and Recreation Website |
|

|

Program Guide |
|

|

|

|

|

|

|

|

|

I

E-mail news

Television/Community Access TV Are Two Principal

Sources for ALL

|
|
|
|
Promotions at parks/rec. events 11% | Demograhic
! ! Groups
From friends and neighbors 11% | | T
| | |
Home Owner Association newsletter 9% ! ! !
| | |
Conversations with park/rec staff 8% ! ! !
I I I
0% 20% 40% 60% 80%

Source: Leisure Vision/ETC Institute (March 2006)




Finding #20: The Herald Time Newspaper and Parks
and Recreation Program Guide Are Two Principal
Sources of Information

Q19. Ways Respondents Most Prefer for the City of Bloomington
to Communicate Information to Adults 50 Years of Age or Older

by percentage of respondents who selected the item as one of their top three choices

Herald Times Newspaper 70%
Parks and Recreation Program Guide
Fliers/newsletters
Park and Recreation Website
Radio
E-mail news
Television/Community Access TV
Home Owner Association newsletter
From friends and neighbors
Promotions at parks/rec. events

Conversations with park/rec staff

0% 20% 40% 60% 80%

[-Most Prefer E32nd Most Prefer  C33rd Most Prefer ]

Source: Leisure Vision/ETC Institute (March 2006)

Finding #21: More than 50% of Respondents Feel the
Importance of Indoor and Outdoor Facilities and
Programs Will Increase In Importance

Q20. Importance of the Quality and Quantity of Indoor and
Outdoor Parks, Trails, Recreation Facilities and Programs
in the Lives of Households Members 50 Years of
Age or Older in the Next 10 Years

by percentage of respondents

More important
34%

Much more important

Equally important
20%

Not sure

Less important 16%

0
& Much less important

6%

Source: Leisure Vision/ETC Institute (March 2006)
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Q20. Importance of the Quality and Quantity of Indoor and

Outdoor Parks, Trails, Recreation Facilities and Programs

in the Lives of Households Members 50 Years of
Age or Older in the Next 10 Years

| | |
| |
28% |
_ 0% | |
Much more important 8% : : :
| | | |
44%

) 39%
More important 250 | :
| |
14% | |
| | |
: 20% 1 1
Equally important 23% | !

0% 10% 20% 30% 40% 50%

50 to 57 years 58 to 65 years 66+ years

Finding #22: Satisfaction is Highest With
Maintenance of Parks and Other Outdoor
Services

Q21. Level of Satisfaction with Parks and Recreation Services
Provided by the City of Bloomington Park and Recreation
Department to Citizens 50 Years of Age or Older

by percentage of respondents (excluding "don't know" responses)

Maintenance of City parks
Number of City parks
Quality of outdoor sports fields

Quality of picnicking areas

Number of walking/biking trails
Quality of outdoor swimming pools
Ease of registering for programs

Info about City prgms/facilities for adults 50+

Fees charged for recreation programs

Quality of programs and special events

Quality of indoor recreation facilities

Quality of Bloomington Adult Community Center

0% 20% 40% 60% 80% 100%

W Very Satisfied ESomewhat Satisfied CINeutral ESomewhat Dissatisfied
B Very Di

Source: Leisure Vision/ETC Institute (March 2006)
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Finding #23: Number of Walking and Biking Trails,

Information About Services for Residents 50+Years, and

Maintenance of Parks Are Areas That Should Receive
the Most Attention

Q22. Parks and Recreation Services That Should Receive
the Most Attention Over the Next Two Years for
Adults 50 Years of Age or Older

by percentage of respondents who selected the item as one of their top three choices

Number of walking/biking trails
Info about City prgms/facilities for adults 50+
Maintenance of City parks
Quality of indoor recreation facilities
Quality of programs and special events
Number of City parks
Quality of Bloomington Adult Community Center
Quality of picnicking areas
Fees charged for recreation programs
Ease of registering for programs

Quality of outdoor swimming pools

Quality of outdoor sports fields

0% 10% 20% 30% 40%

[m1st Choice E2nd Choice 13rd Choice |

Source: Leisure Vision/ETC Institute (March 2006)

Finding #24: Respondents Who Are Satisfied Are
Significantly Higher Than Those Dissatisfied, With
Over 50% Neutral or Don’t Know

Q23. Level of Satisfaction with the Overall Value Received from
the Bloomington Park and Recreation Department for
Programs and Services for Adults 50 Years of Age or Older

by percentage of respondents

Somewhat Satisfied
18%

Very Satisfied

19%
Neutral
24%
Somewhat Dissatisfied Don't Know

4% 29%

Very Dissatisfied
6%

Source: Leisure Vision/ETC Institute (March 2006)
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Summary of Overall Findings

® The market for indoor recreation, sports,
fitness, and aquatic facilities for 50+ residents
is large and growing.

m Employment status has an impacton
programming times for 50+ resident activities.

m Walking and biking trails and indoor fitness
and exercise facilities are the most needed
and important outdoor and indoor facilities for
50+ residents.

m Facility needs for active seniors will grow.

ummary of Overall Findings

m Fitness and wellness programs and walking,
biking and hiking programs are most needed
programs for 50+ residents.

m Unmet needs for a wide range of indoor and
outdoor programming areas exist.

m Market opportunities exist for the Bloomington
Parks and Recreation Department in both
outdoor areas and indoor areas.
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Summary of Overall Findings

B 11% of 50+ respondents have used the
Bloomington Adult Community Center in the
past 2 years with about 25% using the facility
weekly.

m Trips, cards and other games are primary
reasons for using the BACC.

m No time, use other facilities, do not consider
myself a senior, and not aware of center are
principal reasons preventing additional
usage.

ummary of Overall Findings

B Fitness or other physical activities and
instructional classes are top 2 purposes
household members who are 50+ would use
indoor programming spaces.

m The Herald Time Newspaper and Parks and
Recreation Program Guide are top 2 sources
of information with high use of website and e-
mails.

m More than 50% of respondents feel the
importance of indoor and outdoor facilities
and programs will increase in importance.
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Summary of Overall Findings

B Satisfaction is highest with maintenance of
parks and other outdoor services

m Number of walking and biking trails,
information about offerings, and maintenance
are top 3 priority areas to receive attention.

m The percent of respondents who are satisfied
with services are significantly higher than
those who are not satisfied, with high neutrals
and don’t know.

Demographics
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Q25. Demographics: Number of People in Household

by percentage of respondents

Two
59%

Source: Leisure Vision/ETC Institute (March 2006)

Q26. Demographics: Ages of People in Household

by percentage of household occupants

55-64 years
33%

45-54 years
14%

65-74 years
21%

10-24 years 25-34 years
75+ years  Under 10 9% 2%
17% 2%

Source: Leisure Vision/ETC Institute (March 2006)
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Q28. Demographics: Age of Respondents

by percentage of respondents

50-57 years
27%

58-64 years
27%

65+ years
46%

Source: Leisure Vision/ETC Institute (March 2006)

Q29. Demographics: Gender

by percentage of respondents

Male
44%

Female
56%

Source: Leisure Vision/ETC Institute (March 2006)
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Q30. Demographics: Total Annual Household Income

by percentage of respondents

$25,000 - $49,999
24%

Under $25,000
13%

$50,000 - $74,999
20%

Not provided
16%

$75,000 - $99,999
13%

$150,000 and over
5%
$100,000 - $149,000
9%

Source: Leisure Vision/ETC Institute (March 2006)

Q32. Demographics: Race/Ethnicity

by percentage of respondents (multiple choices could be made)

Asian/Pacific Islander 1%
Native American 1%
African American/Black 1%

Asian/Asian American 1%

Not provided I 3%
|
1 1 1 1 1 1 1 1 1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Source: Leisure Vision/ETC Institute (March 2006)




Q33. Demographics: Number of Years Lived in the
Bloomington Community

by percentage of respondents

16 to 20 years
8%

11 to 15 years
21 to 30 years 8%

19%

6 to 10 years
6%

3to 5 years
5%

Under 3 years
2%

31+ years
52%

Source: Leisure Vision/ETC Institute (March 2006)

Q34. Demographics: Number of Household Members
That Voted in the Last Election

by percentage of respondents

1 member
27%

0 members
7%

2 members
59%

4 members
2%

Source: Leisure Vision/ETC Institute (March 2006)
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Q35. Demographics: Respondents Current
Employment Status

by percentage of respondents

Employed full-time

36%
Employed part-time
9%

Not employed
3%

Not provided
2%

Retired
50%

Source: Leisure Vision/ETC Institute (March 2006)
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